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Reinstating the role of ‘projectives’ in the new world of the
nonconscious

‘Projectives’ or projective, enabling, sorting, and visualising techniques
deserve to be used and valued by qualitative researchers and their
clients. There are many more techniques than are commonly in use, they
need proper interpretation; and sceptical clients can be won over when
they realise they are far more than just games. Projectives, however, are

messy to deal with, hard to categorise and too numerous to remember.

So here is a book for inspiration, help in choosing, guidance on using,
and a little bit of theory to help explain their value. I've added a few that
are methods rather than techniques. These are valuable and can be used

for a pilot study or for additional insight.

For a quick start, go to Choosing the right techniques, and then click or

CTRL click through directly to the ones that interest you. There are

links embedded in the text and the footnotes.

Or you can scan the Contents page.

There is a short orientation on projectives and the nonconscious that

will help you with terminology, and there is a longer discussion of

relevant theory in the last section.

Finally there is a reading list if you want to follow up on any specific

aspects.

Joanna Chrzanowska, FMRS,
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Analogies and Metaphors

Archetypes (and Fairy Tales)

Balloon Game/Life Raft/ Island

The Blob Tree

Bubble drawings

The Courtroom/ Conflict Groups/ Debates
Diaries and ‘experience sampling’

Customer journeys / timelines / process analysis

Disruptive techniques

Enabling precursor techniques
Enhanced recall interviewing
Graffiti

Guided imagery/Brand room/Planet/HQ
Implicit Association Test (IAT)
Intuitive collage

Kelly or Repertory grid

Laddering (a.k.a. Means-End Chain)
Magic Shelf

Mapping

Me Maps/Planetarium
Myers-Briggs for brand personality

Eulogy/School report/Job application/ Awards, etc.

Observation, auto-ethnography, etc.
Personification/Brand party/families

Projective questioning

Psychodrawing (free drawing) and clay modelling

Role play, Simulation and Enactment
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